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The nation celebrated when England
won the World Cup in 1966 and mar-
velled when the first men stepped on
the moon in 1969. The electorate felt

5 confident when Harold Wilson came
to power in 1964, promising to exploit
the“white heat of a technological revo-
lution” while The Beatles, The Rolling
Stones, Twiggy and Mary Quant made

~ 1 London the fashion capital of the world.

el

The UK found. itself in the first true
decade of consumerism. This is when
the baby-boomers really kicked the con-
sumer society into gear, spending like
lottery winners and trying everything
on offer — lots of it illegal. For the first
time, there were more young people
than old and, representing a powerful

» economic and cultural force, they swept

everything else aside.
Drugs, hippy anti-establishmentarianism? and the sexual revolution - fuelled by the

uptake? of the pill - were such a powerful social force, especially in the late 60s, that
brands found themselves communicating in a radically different climate to the 50s,
when men were men and women were housewives. b

» www.marketingmagazine.co.uk, June 20, 2002
1. (ici) rébellion contre la classe dominante 2. utilisation i

&
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Understanding the article
a) Skim through the text and try to remember as many keywords as poskigéethem to
define the Sixties.
b) Find in the text all the elements corresponding to the following definition of the word
countercultureY & | Odzf G dzZNB A GK @I f dzSa I yR Saiaea
couneragireY o FYR fAFTSauet
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Aucun changement

Preterit et part.passé eARGHT

Acheter BUY BOUGHT BOUGHT
Apporter BRING BROUGHT BROUGHT
Se battre FIGHT FOUGHT FOUGHT
Penser THINK THOUGHT THOUGHT
Chercher SEEK SOUGHT SOUGHT
Enseigner TEACH TAUGHT TAUGHT
Attraper CATCH CAUGHT CAUGHT
{dzZlINBaaArAzy RQdzyS € SGiGNB

Tirer SHOOT SHOT SHOT
Rencontrer MEET MET MET
Nourrir FEED FED FED
Saigner BLEED BLED BLED
Elever BREED BRED BRED
Mener LEAD LED LED
Eclairer LIGHT LIT LIT

Changement de voyelle

La voyelle change une fois
Tenir HOLD HELD HELD
Obtenir GET GOT GOT
Gagner WIN WON WON
Briller SHINE SHONE SHONE
Creuser DIG DUG DUG
Suspendre HANG HUNG HUNG
Piquer STING STUNG STUNG
Se balancer SWING SWUNG SWUNG
Coller STICK STUCK STUCK
{QlFaas82ANJ {L¢

La voyelle (et une consonne) change(nt) et double(nt)

Comprendre
Tenir debout
Trouver

Attacher, lier

Understand Understood Understood

STAND STOOD STOOD
FIND FOUND FOUND
BIND BOUND BOUND

Apparition decT,-D ou-ED au preterit

Parier BET BET BET
Laisser LET LET LET
Frapper HIT HIT HIT
Couper CuT CuT CUT
Couter COST COST COST
Jeter, Lancer CAST CAST CAST
(se) blesser HURT HURT HURT
Poser, mettre PUT PUT PUT
Lire READ READ READ
Répandre, étaler SPREAD SPREALSPREAD
Verser(larmes) SHED SHED SHED
LNNB3dzi F NA1Sa Wyz2y NI
Etre BE WAS/WERE BEEN
Aller GO WENT GONE
Subir UNDERGO UNDERWENT UNDERGONE
Faire DO DID DONE
Manger EAT ATE EATEN
Fabriquer MAKE MADE MADE
Changement de voyelle

(la voyelle change au pret. et au part.passé)
Devenir BECOME BECAME BECOME
Venir COME CAME COME
Surmonter OVERCOME OVERCAME OVERCOME
Voir SEE SAW SEEN
Courir RUN RAN RUN
Boire DRINK DRANK DRUNK
Chanter SING SANG SUNG
Nager SWIM SWAM SWUM
Commencer BEGIN BEGAN BEGUN
Sonner RING RANG RUNG
Porter (vétemen) WEAR WORE WORN
Tomber FALL FELL FALLEN
Donner GIVE GAVE GIVEN
Pardonner FORGIVE FORGAVE FORGIVEN
Interdire FORBID FORBADE FORBIDDEN
Oublier FORGET FORGOT FORGOTTEN
Chevaucher  RIDE RODE RIDDEN
Surgir ARISE AROSE ARISEN
{QSt SGSNJ ROSE RISENwL { 9
Conduire DRIVE DROVE DRIVEN
Ecrire WRITE WROTE WRITTEN
(se) éveiller (A)WAKE (A)WOKE (A)WOKEN
Prendre TAKE TOOK TAKEN
Remuer SHAKE SHOOK SHAKEN
Savoir KNOW KNEW KNOWN
Jeter THROW THREW THROWN
Grandir GROW GREW GROWN
Dessiner DRAW DREW DRAWN
(se) retirer Withdraw  Withdrew Withdrawn
Voler FLY FLEV FLOWN
Dérober, voler STEAL STOLE STOLEN
Casser BREAK BROKE BROKEN
Parler SPEAK SPOKE SPOKEN
Tisser WEAVE WOVE WOVEN
Choisir CHOOSE CHOSE CHOSEN
Geler FREEZE FROZEROZEN
Se cacher HIDE HID HIDDEN
Mordre BITE BIT BITTEN

Perdre LOSE LOST LOST

Dire, raconter TELL TOLD TOLD
Vendre SELL SOLD SOLD
Construire BUILD BUILT BUILT
Gater SPOIL SPOILBPOILT
Brdler BURN BURNT BURNT
Envoyer SEND SENT SENT
Dépenser SPEND SPENT SPENT
Préter LEND LENT LENT
Apprendre LEARN LEARNT LEARNT
Signifier MEAN MEANT MEANT
Rever DREAM DREAMT DREAMT
Distribuer DEAL DEALT DEALT
Sauter LEAP LEPT LEPT
Ressentir FEEL FELT FELT
Epeler SPELL SPELT SPELT
Dormir SLEEP SLEPT SLEPT
Balayer SWEEP SWEPT PT SWE
Garder KEEP KEPT KEPT
Laisser LEAVE LEFT LEFT
Avoir HAVE HAD HAD
Payer PAY PAID PAID
Dire SAY SAID SAID
Poser, allonger LAY LAID LAID
Entendre HEAR HEARD HEARD
Montrer SHOW SHOWED SHOWN
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EXERCISES

RAPPELS
PourparlerdpasséSy Fy3af+Aaz 2y dziAftAasS €S GSYLBE | LILISES [XXXXX
décliné sous deux aspects (ou formEs) X X X X X X X X X X X X X X X X X X X X DD S XXXXXXXXX

[ S XXXXXXXXXXXXXXXXXXXXXXDPDRSE apStaib)SXaX XA NNGI Tzt @ SNBmS & S
Anoterque: -X XX XXXXXXXXXXDPYS &S LINBYy2yOSXXXXXIKXXXXXXXXXXX
1 QldzEAEf AFANB Rdz LI 84S 6L dzNI F2 NMONKEK SEX Yy SHL (A2

Souligne le verbe conjugué dares phrasesA quels temps et forms sontelles? Quelle est la valeur pour chacurie

Temps/forme Valeur
The events that took place were quite importar
The event that was taking place was qu
important.
(ST SN SR SR WA
EXERCICE 1

WSRAIS fI 0A23aANILIKAS RS fQdzy RS& LISNE 2AQlighesn®a adzA O yias Sy
Pense a donner dates et lieux de naissance et de mort, métier / fonction, qualités, palmarés / actions accomplies .
évenements marquants dans sa.vie

a) JOHN LENNON b) J.FITZGERALD KENNEDY c¢) MARYLIN MOWR®EN LAYHER KING

EXERCICE 2
Conjugue le verbe entre parentheses au preterit simple ou au preterit BEIN®.{ 2 dzt A3y S f Sa8 AyRAOS&:s
G§Q2y G LIS N)chaix diiSforid: A NB £ S

MO, 2dz OXKBRYX X XXyMiredf | &0 yYAIKI XEXSNOOXKD S B KX XKILISY U X XXX XXX XX DX X ¢
218 6Y20KLI B0 XXXXXXXXXXXXXXXXXDFGGSyliAazy G2 6KSNB KS 6320X
0P2 KSY L FANBEG OYSSUHUOUKXXIXKEXEEAZMEEIXXXXBEXXXXXXXXXXXXXXXXXX
NoOL fFad 608880 XXXXXXXXXXXXXXXXXXXXX KAY Fid GKS FANLEZNI® L
KS OFE BHXXXXXXXXXXXXXDH2 D I B X XX XEXOX X XK XXX XXX XXXXDYS K
Of SFEFDASUXXXXXXXXXXXXXXXXXXXXXX F2NJ [2& !y3StSas F2N) 6dzaAy S
080IdzaS GKSNB 00SOXXXXXXXXXXXXXXXDHE2 LINBOSRAZES o f RISH XK XEX X |
YSd . dzi 6 KSNB 6 RKSKKXIP2XIXRKRBHKRKRIHKKK X X X i K Sy K

EXERCICE 3

Trouve les questions portant sur les éléments soulignés.

1.In the Sixties, the black peoglaughtfor freedom

2.Women wantedo become the equals of men

3.He left for Vietnanbecause havas sent by Government

4.He stayed theréor 6 months

5.He came bacik April He arrivedat 6 in the morningon a beautiful Sunday.
6.They were having breakfasthen the end of the war was announced.
7.He was doin@ speectwhile thousands were still arriving to listen lam.

EXERCIGE

Traduis

1.Quel temps faisail ce jourla.?¢ll pleuvait.

2v dzt YR Oifdads@@ @S &G I [dzStljdzSa yysSSaz 25 ONRAad® WQSGFAA ANBA
odb2dza yQl @2ya LI & 0SI dz02dzld R2NX¥A I ydzid RSNYASNBzI y2a @2

4.Quefaisaientils lorsque la bombe a explogéto explode)
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The Chef
does everything
but cook

that's what
wives are for!

Look at the document : introduce it, then describe an
analyse it !

Useful prompts :
-What ? who? where? when? actions? background/

foreground?
-Look at the woman morerecisely. How does she look”
-Catchphrase + Slogarread and explain

-Who is this ad made for? Do you think it is efficient?
-What is your opinion about it?

Useful vocabulary

-A mixer = a type of kitchen appliance

-A cook, to cook

¢KS 0221 6SIFINA I OK
-To aim at : viser qch/qq

-A wife / A Husband => a couple

-The target : la cible

-A customer = a client

2 SYydAO0S LIS2LX S Ayid2 o0d:
-The pocketbook : le portefeuille, la comptabilité

2 RSLIAOG k LERNINre& &az2vys

(p))

TQ

QX

I'm @&, giving my wife 2

Objectif BAC

en wood (hef

KITCHEN UTENSILS

The Chef
does
¥ everything
but cook

~that's what wives are for!

Cooking’s fun—but food preparation is a bore! Let the
Kenwood Chef and its attachments do it all for you—
mixing, whipping, blending, peeling vegetables, mincing,
slicing, shredding . . . & hundred other jobs! Basic Chef,
with bowl, 2 beaters, and big recipe book costs only
£28.19.6 tax paid, or easy terms.

I'mgiving S my wife a
%nwood Chef from

Sequ. The 60sDOCS B.SABATINI



Décrire une image
Describing anadvert

Le plan classique de description dbéune 1 mage
1. présenter
2. décrire
3. interpréter (= expliquer)
4. conclure (si possidde esiimdateaurn én+ deeond e
opinion)

Pour les publicités (adverts / ads)
Les publicitaires aiment les jeux de mqtsir{g. Regardez donc avec attention le slogahe texte et

| 6i mage sont souvent | i ®s : tr canvaiacze Queesnient . Une
public visé ? Eselle efficace ? Vous-&elle plu ? Achéteriexous le produit ? Connaisseaus
guel quéun qui | dach terait ?

Un rapide quide de survie :

Localiser lors de la description :

In the top lefthand corner At the top In the top righthand corner
On the lefthand side In the centre/middle On the righthand side

In the bottom lefthand At the bottom In the bottom righthand
corner corner

Expressions utiles

-l't showsé / it representseé

A4 n the foreground, in thel bWe kgamumatéi deécan see
-The scene takes placeé

-t consists iné /' madeispcomposed ofé [/ 1t 1is

- Itis a closeup (Un gros plan

- behind / in front of / to the right / above / under / etc.

- | find it funny / surprising / shocking / effective / ridiculous / convincing
-l n my opinioné/ According to Me

Un peu de vocabulaire

thetarget(cible) stereotype / cliché clumsy(maladroit)
housewife(ménagére) efficient / effective odd(bizarre)

social / age group persuasive / convincing to be aimed at / to aim at
catchpraséaccroche) catchy(accrocheuy (viser)

slogan misleading to convince / to persuade

logo creative to be convincing

brand namémarque) imaginative to entice peoplato buying
campaign flashy(tapea-l 6 oei | ) (pousser les gens a acheter)

the advertiser realistic 6
the customers shocking
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If your hushand ever finds out

Sy 1 o bockino . o S
Jou're nol “store-lesting Sor fresher coffec. . .
ADLAND T G T I S e e T =
RVpHEN / - <if he discexers you're
- = still takeny; chernces

ow getting flat, stale coffee
«o v be walo xew!
For teday

theee's @ sure

amd cortars reny

t test for frodemess

Iefere vear by

C

Sa

COFFIE

“PRESSURE
PACKED”

Chase &
Sanborn

It's nice to have a girl around the house.

Though whe wah & Diger lady, our haro Gn't have 10 foe & GOl Carpeting. Dunt v & pawr of hase be man Mr. Legps
Aot 40 foor her. After one ook ot by Mr. Laggs vacha. Ve Machs. Such 24 0ur Bew SAOmals wadh weer Dlend of 69%
s teady 10 have b walh o over her That rotie siylng “Oucron '™ and 39 rayen— rcompurstiy arekie reuntand
e Woofhes The Lavage feurt! i you d e your sen GOl Yo Aot $12.9% ot phahs <o peted \hores

Dacron..... ~..~.....,.§“%~

2R S e TROMAON COMPUNT | W) Ancsn of Wt Aenawsam. Www Pt 18 N ¥
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